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Abstract

Marketing refers o all activities a company does 10 promote
and fcff pr U_f"“f (s ‘0’:‘3@"\’!(}85 to consumers. Marketing makes use of
the 'ma,-ken-ng mix, " also known as the four Ps-product, price, place
and promation, At s core. marketing seeks to take a product or
service, tdentify its :de‘al customers, and draw the customers' attention
1 the product or service available. Marketing is the process by which
o firm profitably transiates customer needs into revenue, Marketing iy
discovering the vision wants and its need for the requirement and
delivering the products to the customers with goods and services. In
this covid-19 period what are the problems marketing managers faced
and how they overcome their problem and how it's affecting our
shopping zone and media habits and altered firms' marketing
activities and performance. Marketing research over the last
decades has provided ‘insight into how economic recessions
affect consumer behavior and the way firms should adjust their
marketing mix dactivities in response o those macro-ccoromic
contractions. During this paper, 1 reviewed the related marketing
literature and demonstrate that recessionary periods may provide
apportunities for marketers (o grow their brand's marker share
with the proper marketing-nix spending management.
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